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Summary/services offered: 
Beyond our General Contracting services, SENERGY360 also offers healthy home management 
and consulting for any project. We leverage building biology insights and practices, employing 
comprehensive holistic building solutions. Our Healthy Home Assessments include our most pop-
ular Comprehensive Onsite Visual Healthy Home Assessment that covers basic measurements of 
onsite EMF conditions, mold sampling, along with indoor air quality measurements including total 
volatile organic compounds (TVOC) and formaldehyde. We also offer a Healthy Home Certifica-
tion Program.

What drew you to this profession? 
This profession did not exist. It was born out of my passion for performance and healthy living 

coupled with my experience as a General Contractor and elite athlete. It has evolved, as I began to understand and learn the sci-
ence and healing power of nature.

How does your work differ from others in your profession? 
We have revolutionized the construction industry, blazing the path to educate and inspire others to follow suit.

What should someone expect from working with you? 
Someone should expect a meticulous attention to detail, a thorough and deep understanding of Building Biology and the science 
of creating healthy living environments.

What changes do you plan in 2024? 
We are in the midst of developing several healthy home communities around the country. We plan to set a new standard for 
building homes.

What is most important for Natural Awakenings’ readers to know? 
Readers should understand the impact their living environment has on their health. They should expect their home to support 
and enhance their living experience. See ad, page 5.


